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From the top: EU-ABC Delegation at the Ministry of Commerce; Ministry of Health; National Bank of Cambodia;
Chairman Donald Kanak giving remarks at the Ministry of Mines and Energy.

The EU-ABC this month organised a 2-day mission trip to Cambodia with its member companies and had
fruitful discussions with the following ministers and ministries: 

H.E Ms Chea Serey, Director General of Central Banking, The National Bank of Cambodia
H.E Dr. Mam Bunheng, Minister of Health
H.E Mr Kem Sithan, Secretary of State, Ministry of Commerce
H.E Mr Suy Sem, Minister of Mines and Energy
H.E Mr Tauch Chankosal, Secretary of State, Ministry of Public Works and Transport
H.E Akka Pundit Sapheacha Aun Pornmoniroth, Deputy Prime Minister, Minister of Economy and
Finance
Mr Pha Eng Veng, Deputy Director General, General Department of Customs and Exercise
H. E. Dr. Kan Channmeta, Secretary of State
H.E Mr Nut Unvoanra, Deputy Secretary, General of the Cambodian Investment Board (Council for
the Development of Cambodia)

The delegation consisted of 26 representatives of various European companies in the EU-ABC
Membership, namely ABB, Allianz, DHL, EuroCham Cambodia, HSBC, ING, JTI, Pernod Ricard,
Prudential, SAP Asia, Shell, Vriens & Partners and Zuellig Pharma. 

Clockwise from Above: Chairman with Deputy Director General at General Department of Customs and
Exercise; Ministry of Posts and Telecommunications; discussions at Ministry of Health; with Secretary of State

Ministry of Public Works and Transport. 
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LEADERS IN EU-ASEAN: An Interview Series

Dr. Ruediger Schaefer 
Head of Special Projects and External Affairs,

Allianz Asia Pacific 
 

How does Allianz set itself apart from other
insurers in the region?  
Today, we are active in 16 markets in the region
and serve the needs of more than 21 million
customers across Asia Pacific and via multiple
distribution channels. In Asia, Allianz is investing
in growth in many dimensions, including entering
new markets, expanding distribution capabilities,
digital partnerships and platforms. 
 
Asia is one of Allianz’s key growth regions and
we see significant opportunities across Asia.  Our
recent research shows premiums last year in the
property and casualty sector outgrew the global
trend, 7.5% versus 4.7%. In addition, the region
is expected to contribute 60% to global premium
insurance growth over the next decade.

  
With this in mind, the past 18 months have seen many significant developments for our Allianz Asia
operations.  For instance, we continued to expand our P/C footprint, with our business now working
alongside more than 50 digital partners in the region.  In addition, we further advanced our digital strategy
through our announcement earlier this year to enter the Vietnam general insurance market. 
  
It’s an exciting time for Allianz in Asia and I’m confident that by putting digital at the heart of our regional
strategy, we are well-placed to increase access to protection solutions for the underbanked and
underinsured in the region. 
  
  
What is an ongoing challenge your team faces within ASEAN?  
Asia is a dynamic region, with vastly different needs across countries – none more so than in the ASEAN
bloc.  With this in mind, Allianz must ensure we are responding accordingly to differing cultures and
meeting those varying needs. 
  
We know that very few people wake up in the morning thinking about insurance when they have many
other priorities to consider.  But, it is our responsibility to maximize our own innovation and deliver for local
residents - ensuring they can have access to the insurance services they need at a cost they are willing to
pay.  The challenges are vast, but the role we can play is significant and the digitalization of our business
will help us get there. 
  
  
Could you share with us which is your favourite CSR initiative at Allianz?  
I would like to specifically call out our work with the SOS Children’s Village.   
  
In addition to supporting projects providing children with individual support, our risk management expertise
is helping to turn children's villages into safe ports of call for local communities in the event of a
catastrophe, or offering cyber security trainings to young people and SOS staff.  The partnership is part of
Allianz’ "Encouraging Future Generations" programme and is designed to promote social inclusion. It aims
to empower young people to shape a secure future, providing them with better opportunities, skills and
networks. 
  
Most recently, we have launched the Allianz World Run 2019, which brings together employees from
across the globe in competition to see which market can walk, hike or run the furthest over the summer. 
I’m delighted to share that all monies raised will go to support the global efforts of the SOS Children’s
Village and the great work they undertake. 
  
  
What is a lesser known fact about your job that people might not know?  
There are many aspects to share, but most importantly my role is both interesting and fun.  A big part of
my role is to regularly travel across the region which allows me to experience the diversity Asia has to
offer – a vibrant, melting pot of multiculturalism in action.  Above all, I take great pride in working
alongside a diverse group of talented and dedicated colleagues from all walks of life, which I find
incredibly fulfilling. 
  
  
Any exciting projects in the pipeline that consumers can look forward to? 
We are always looking at new and innovative ways to support customers with their protection needs and
the evolution of micro-insurance shows significant potential.  Micro-insurance will provide products and
services to people in local communities that in the past have not been able to access or afford insurance.
 The benefits are vast, not least by increasing insurance literacy and closing the protection gap.  
  
I strongly believe that the time has finally come for micro-insurance, as we now have the digital means
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and capabilities to make it financially viable. Today we can use digital platforms for distribution, policy
servicing and claims management thus reducing costs and optimising benefits for the customer. As Allianz
we have established successful micro-insurance partnerships with GoJek, BIMA and others which are
based on this digital micro-insurance concept. More is to come. Generally I would say that this is a very
exciting time for those working in the industry who are driven by the true purpose of insurance and to see
how insurance can change people’s lives for the better. 
 
Thank you for your time, Ruediger! Read the rest of the interview series here. 

EU-ABC EVENTS

This month, the EU-ABC held a joint political briefing on the formal election results of both Indonesia and
the Philippines, conducted by Asia Group Advisors, a premier strategic and business advisory firm.
Speakers Annisa Natalegawa, Partner and Managing Director, and Ricky Carandang, Senior Advisor
provided their analysis on the developments, implications for European businesses, and expectations for
the year ahead. The venue for this session was provided by Duff and Phelps, Transfer Pricing Division.

UPCOMING EVENTS
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Insights to Impact: 
Effective Use of Data for Government Advocacy 

Date: 10 June, 12 -2pm 
Venue: Turkish Airlines Inc. 152 Beach Road 
#15-01/02 Gateway East Singapore 189721 

 
Conall McDevitt (CEO) and Carolyn Camoens (Managing Director, Asia) from global public affairs

specialist agency Hume Brophy, will outline the landscape as it relates to insights (sources,
applications) and how they can be applied to advocacy initiatives. They will draw on global best

practice to round out the session with some key takeaways on the effective application of insights
in government relations and advocacy.

Fees 
Members: $25 

Associate Members: $35 
Guests: $50

Register your seat here

Supporting partners:

6th Annual General Meeting & Gala Dinner 
Date: 28 June, Friday | Venue: Four Seasons Hotel, Singapore 

Guest-of-Honour: H.E. S. Iswaran,  Minister-in-charge of Trade Relations and Minister for
Communications and Information, Singapore 

 
Programme 

4.00pm - Annual General Meeting (Members) 
6.00pm - Cocktail Reception 

7.00pm - Gala Dinner 
9.30pm - End 

 
Members: SGD150 (Table of 10: SGD1,380) 
Guests: SGD180 (Table of 10: SGD1,680) 

 
Sponsorship packages still available here. 
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Contact brenda.lee@eu-asean.eu for table bookings or enquiries. 
Limited seats left! Registrations close on 10 June, Monday

With the continued support of the following sponsors:

NEW EU-ABC MEMBER

Hume Brophy is an international communications firm specialising in
Public Relations and Investor Relations, Corporate and Financial
Communications, and Public Affairs, with operations in London,
Singapore, Hong Kong, New York, Brussels and Dublin, as well as an
established network of agency partnerships across Asia Pacific and
Europe. 
 
Our 120-strong international team of communications professionals
draw from wide-ranging backgrounds, including journalism, media and
advertising, publishing, PR and marketing, investment and investor
relations, as well as other professional services and industry association
backgrounds. The company team of experts is supported by a global
panel of senior consultants, including former MEPs, former regulators,
MPs and ex-Government Ministers and officials, offering a strong blend
of comprehensive skills to meet with any communication challenge. 
 
Founded in 2005 by John Hume and Eoin Brophy, the company’s
philosophy is based on a total understanding of and empathy with a
client’s objectives and high-level engagement aimed at producing the
appropriate result. It is one of the few independent, international
communications companies with a seamless global outlook, which
facilitates clients utilising expertise in any number of European, Asian or
American centres. For more information, visit www.humebrophy.com

PARTNER EVENTS

Papua New Guinea - European
Union Business Conference  

19-20 June, Port Moresby 
 

This one-day conference will
consist of an opening session and a
closing session, three round-table
discussion panels and a business
matchmaking session with market

analysis for specific economic
sectors identified as potential

priorities for trade and investment.
Click on the banner to register.

RESERVE YOUR SEATS
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Bloomberg ASEAN Business
Summit 

June 21, 2019 Bangkok, Thailand 
  

Join Bloomberg Live for the fifth
Bloomberg ASEAN Business

Summit in Bangkok on June 21stfor
a day of invigorating solution
oriented discussions between

market moving CEO’s, government
leaders, policy makers,

entrepreneurs and thinkers. 
  

Register here (Invitation code:
EUASEAN) 

 

Infrastructue Investors Forum  
16 July, Singapore 

 
Join over 180 leading infrastructure

investors and professionals for a
one-day executive briefing focusing
on M&A, deal sourcing, financing,

fundraising and asset valuations on
16 July at the Westin Singapore. 

 
Find out more here.

Using Free Trade Agreements
For Your Business To Achieve

Import Duty Savings 
18-19th September, Singapore 

 
For executives and professionals
who are interested to make sense
of the technical jargon of free trade
agreements and actually use free
trade agreements in their business
contexts to achieve import customs

duty savings. 
 

Clients and Alliance Partners:
S$1,300 (EU-ABC)

ADVERTISING OPPORTUNITIES

Have you participated in the 2019 EU-
ASEAN Business Sentiment Survey? 

 
Extend your reach to customers by

advertising your business in this pertinent
publication, freely distributed to Minsters,

ASEAN and EU Officials, European Business
Leaders and all partners.  

 
Competitive advertising rates as follows: 
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