
 
 
1. Share with us some of the highlights of being the Managing Director at BT, Southeast Asia. 
 
For me, the three most important aspects of being in SEA are the people, customers and culture. In my 
Southeast Asia operations, our employees are made up of a diverse group of people with different 
cultures from across the world, coming together to make a difference for our customers. We bring our 
people together through employee engagement activities such as cultural celebrations, volunteering 
activities and creating a collaborative working environment. Its’ great to see them come together to have 
fun and service our customers.  
 
I really enjoy working with our customers on how they are embracing new technologies to drive digital 
transformation across their business operations. We help them to better understand the benefits that 
digitisation can bring to their employees, customers and help them to be more dynamic in delivering 
business change, all of this while delivering significant cost benefit.  A true win win solution.  With the 
variety of customers we work with across the region no two conversations are ever the same.   
 
Outside of work, the cultural vibrancy is a key highlight of being in Southeast Asia.  It allows me to see 
the blending of the different cultures and enjoy the delicious cuisines of the region. I have started my 
travels exploring Vietnam, Cambodia, Thailand, Philippines and Indonesia but there is so much still to 
see.   
 
2. What are some challenges you face in the industry that are unique to Southeast Asia? 
 
Many look at ASEAN as a single trading block, but that is simply not the case. Doing business in ASEAN 
requires a specialised approach that addresses the multiple cultures, business structures and different 
levels of technology adoption across the region. This is why each market approach is unique and 
specific, ensuring that we are delivering innovation to customers in these very different markets. The 
biggest challenge that we face, despite having over 1000 people across the region, is ensuring we can 
deliver seamless services across the region to our customers, regardless of where they are.  
 
3. Could you share with us some of BT’s latest initiatives and projects that business can look 
forward to? 
 
We focus on supporting our customers through the ever-changing technology environment and the 
rate of advancement is ever increasing. The Cloud continues to offer significant benefits in the speed 
in which businesses can change and deliver services as well as benefiting from lower costs. We 
continue to evolve our portfolio with new capabilities such as Software Defined Networks and our 
specially designed landing pads for AWS , Microsoft Azzure and IBM which allows seamless 
connectivity to services including network and storage infrastructure.  In addition we have an 
extensive catalogue spanning AI, Blockchain, Internet of Things (IoT), data and analytics capabilities. 
Direct cloud connectivity helps businesses achieve better performance, security and availability 
compared to connecting over the open internet. This is the latest development in BT’s Cloud of 
Clouds portfolio strategy, which has been helping customers since 2015 on their digital transformation 
journeys by connecting them easily and securely to the applications and data they need, regardless of 
where those applications are hosted and where customers are based.  Its’ designed to give 
customers a fast, secure, reliable route into cloud computing which gives them the choice and 
flexibility they need. We have the infrastructure, platform, tools, people, experience and relationships, 
making us the best partner for customers to go on their cloud journey with, both now and into the 
future. 
 
We are driving huge amounts of innovation in Security, which is a key concern for many of our 
customers. We continue to strengthen our portfolio with world-class products, which we rigorously test 
through our Cyber Security Lab.  However, it is more now about how you knit all of these capabilities 
together to enable you to make sense of what is happening, allowing you to respond quicker to 
protect your environment and if the worst should happen. Our Cyber Security Platform(CSP) was 
recently showcased at the World Economic Forum in Davos which brings together AI and Big Data to 
allow businesses and even countries to defend themselves.  
 



 
Here in Singapore we have a strong security capability with our threat intelligence and investigation 
team, based in our security operations centre in Singapore, which provides information on regional 
threats, including data relating to local hactivist groups and phishing sites. We collaborate closely with 
INTERPOL and earlier this year we were one of only seven international companies with security 
expertise to provide assistance for a major operation to combat cyber-crime in Southeast Asia.  In 
October last year we were the first telecommunications provider to sign a data exchange agreement 
with INTERPOL as part of our efforts to combat the growing incidents of cyber-crime across the 
globe.  
 
 
4. How were your previous work experiences essential in helping you establish yourself in 
your role today? 
 
Throughout my 20-year career in technology, I’ve had the privilege of leading large teams and working 
with both customers and partners to build long-term relationships. Moving here from BT HQ in the 
United Kingdom, allows one me to ensure the transfer of knowledge.  There is some great innovation 
happening here in the region and I can provide the link back to what BT in the UK and worldwide to 
drive best practices and enhance the solutions we provide to our customers.  
 
 
5. What is your favourite CSR programme/initiative that you are involved with at BT? 

 
CSR is about what we do at BT on a day-to-day basis, and how we make it personal and relevant to 
the local societies in which we operate. One such initiative is the Tabitha Foundation in Cambodia. We 
are committed to using the power of communications to make a better world and have been 
supporting The Tabitha Foundation over the past 6 years by funding and building houses, wells and 
providing livestock for the underprivileged in Cambodia. 
 
It always makes me proud to see how all of our employees engage in the numerus CSR programmes 
we support such as beach clean ups, community volunteering, Charity fun runs, food donations as well 
as health initiatives benefiting indigenous tribes in Malaysia to name but a few! 
 


